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In recent years, servant leadership and employee creativity have become hot 
topics in the field of organizational behavior research. The former occured with the 
development of society and the change of people’s mentality, while the later is argued 
in this competitive market environment. From the perspective of the self-efficacy 
theory, servant leadership is considered to be stimulative to the creativity of employees. 
However, the relevant researches about how servant leadership influence employee 
creativity remains few so far. 
This study aims to explore the relationship between servant leadership and 
employees’ creativity, adding creative self-efficacy as the mediator and access to 
resource and information as the moderator. Literature review and questionnaire survey 
are adopted in this paper.data are collected from 203 subjects and statistic software 
including spss17.0 and amos20.0 are used in data analyzing and hypothesizes testing. 
This study mainly draws the following conclusions: 
(1) Servant leadership has significant positive effect on employee creativity, access to 
information and resources. 
(2) Creativity of employees can be promoted by creative self-efficacy, access to  
information and resources. 
(3) Staff creativity self-efficacy plays the role of mediator partially between servant 
leadership and employee creativity. 
(4) Access to information and resources play the role of moderator between creative 
self-efficacy and employee creativity  
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